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WE ARE
WE LIKE TO DO THINGS DIFFERENT 
IN A CHANGING WORLD... 

BRANDS
In recent months, we have been hit by an unforeseen pandemic 
worldwide. Both retail and wholesale face new challenges and as 
a result have to think more and more out of the box.

Also in the Brands offices, we have been challenged in the recent 
weeks and months to evaluate our company, our strategy and way 
of working and make adjustments where necessary.

Considering the fact that we as distributors and agents like to do 
things differently and are open to innovation, we embraced the 
challenges we faced as a company and took the time to prepare 
our company for the future.

“For us at Brands, the future and 
sustainability go hand in hand.”
We believe that sustainability is important, which is why we have 
been investing in sustainable business for years and resolutely 
opt for sustainable brands and trends. We were one of the pio-
neers to introduce sustainable water bottles to our market and in 
recent years have been working hard to introduce other sustaina-
ble brands within our regions.

In the coming years we want to continue to focus on sustainability, 
sustainable entrepreneurship and the introduction of sustainable 
brands and products within our market. Discover a lot more about 
our brands in this first edition of BRANDS & More and discover 
the stories behind the brands, products and collections.

Have fun reading and discovering more...

Lennart Creël
CEO BRANDS BV



24BOTTLES TRAVEL TUMBLER 
the 100% leakproof experience for 
coffee and smoothie lovers
We know that you are always on the move, in a constantly changing environment where you 
need to be ready to adjust your plans in a second.  With Travel Tumbler, we created the ultimate 
accessory for coffee lovers and a stylish commuter-proof ally during the rush hour.  Bring it with 
you and savour your favourite comfort drink everywhere.



Made of 18/8 stainless steel to guarantee 24Bottles’ high-quality, long-lasting, reusable standards, Travel 
Tumbler keeps the flavour of your beverages without imparting any taste or releasing harmful substances.

Travel Tumbler fits most car cup holders and comes in two sizes: 350 ml and 600 ml, for the strongest cof-
fee drinkers. Bring Travel Tumbler without worrying about anything: its Sip&Go lid is leakproof and easy 
to open.  Ready when you need it, Travel Tumbler will keep your drinks hot for up to 6 hours and cold for 
up to 24.

Clever commuting hacks: always carry a book with you, be ready to appreciate beauty in everything you 
see and do not underestimate the power of a hot coffee or a good energy smoothie!  24Bottles Travel 
Tumbler was born for those who catch the 7 am train, wait at traffic lights, and flow through the city.  Fill it 
with your favourite drink, grab it on your way out and enjoy.

What does your favorite drink say about you?  If you are curious and romantic, chances are that you will 
choose the calmness of a Chai Latte.

Those with sweet tooth will prefer a sumptuous hot chocolate, while the health-conscious will opt for 
fresh juices, smoothies or vegetable drink.  Travel Tumbler will become your best ally, whether you’re a 
coffee-holic or a smoothie person. Serve your homemade cocktails or enjoy tasteful fruit extracts with an 
elegant, italian designed accessory.  Perfect for latte, spiced coffee, smoothie, milkshake, fruit juice, lemo-
nade, iced tea, it will follow your everyday life with its easy and safe flip-top system.

Did you know that Travel Tumbler is zero emissions? The CO2 emis-
sions involved in the production, transportation and packaging of 
all our products are offset, thanks to international reforestation pro-
grams.

By choosing this unique design accessory, you will add a special 
touch to your cosmopolitan look and you will help reduce the use 

High quality materials and compact design

Commuter-proof

More than just coffee

Stylish and sustainable

>> Discover more at www.24bottles.com



Excellence in a collaboration
Elegance, style, attention to detail, high performance and 
sustainability. The common values   of both brands are also 
the fundamental principles of the synergy from which a 
unique and design superbottle was born.



24Bottles and Lamborghini 
A special edition with a unique style

24Bottles enters the world of Automobili Lamborghini with a design that 
recalls the iconic camouflage of the Lamborghini Aventador SVJ, the pro-
duction car track record holder at Nurburgring.

The manually applied pattern is the authentic result of the craftsmanship 
that makes each bottle unique and original, just like the famous super sport 
cars from Sant’Agata Bolognese.

Clima Bottle is the thermal bottle designed by 24Bottles, created in food 
grade 18/8 stainless steel, made with thermal insulation technology.

Clima Bottle is perfect for preserving the flavor and temperature of drinks, 
which can remain hot for up to 12 hours or cold for up to 24 hours.

The first contact between the two companies takes place in 2019, when Automobili 
Lamborghini – the first and only automotive company in Italy to have obtained EMAS 
environmental certification – chooses 24Bottles to promote sustainable daily practices 
in the historic headquarters of Sant’Agata Bolognese providing everyone its employees 
a bottle personalized with the company logo.

Today Automobili Lamborghini chooses 24Bottles again, joining the cause of eco-sus-
tainability also for the brand’s fans, and decides to do it with the same attention to detail 
typical of the unmistakable style of those who design the most iconic super sport cars 
in the world.

Clima Bottle: design & performance

Sustainability and elegance

“24Bottles for Automobili Lamborghini Cli-
ma Bottle: design and style, thinking about 
the future”

>> Discover more at www.24bottles.com





MAMA WATA SPICE 
UP YOUR HYDRA-
TATION GAME
Mama Wata is the brand-new label of colourful, stainless steel bottles designed by 
24Bottles, with a fresh and sassy attitude.  Available in two models, the lightweight 
Single Wall and the insulated Double Wall, Mama Wata bottles come in a various 
range of bright, monochromatic colours and fresh, patterned designs.

Pretty
Mama Wata is the new go-to, sister-label of playful, stainless steel bottles designed 
by 24Bottles to quench your thirst of funny, easygoing and tongue-in-cheek style!

Smart
Comfortable and compact, lightweight and BPA-free, the Mama Wata bottles are 
your green choice for a clever hydration. The entire volume of CO2 emissions is 
absorbed by the international reforestation projects supported by 24Bottles. 

Fun
Available in two models, the lightweight Single Wall and the double walled Insula-
ted Bottle, Mama Wata bottles come in a various range of bright, monochromatic 
colours and fresh, patterned designs.  

We believe in smart design: our accessories are interchangeable to fit both 24Bot-
tles and Mama Wata products.

>> Discover more at www.mamawata.com



DISCOVER

“We create quality products 
that simplify daily life while 
increasing our positive im-
pact on the environment.”

Notabag emerged as a solution to a speci-
fic, real-life problem; tote bags are imprac-
tical on a bike. From there came an idea, 
and the design that eventually became the 
original tote bag-backpack hybrid. 

But we’re not just about the product. Ma-
king eco-conscious choices becomes ob-
vious when the solutions are practical, aes-
thetic, and make our lives easier. 

We want to bring these solutions to our 
customers, and the world. To do that, we 
combine aesthetic, practical and eco-cons-
cious design with high quality, long-lasting 
materials. We choose to collaborate with 
small factories with good working conditi-
ons.

NOTABAG



>> Discover more at www.notabag.com

A w a r d - w i n n i n g 
Brand
Being a young brand, we are driven by the idea 
that functionally useful products improve our 
lives. We believe in the beauty of simplicity and 
power of intuitive design. It makes us extremely 
proud to be ranked among the best products 
in the German and international design lands-
cape.



It’s here. And just as the Notabag Original, it’s about to make things a whole lot 
easier—for gym enthusiasts, bikers, travelers and everybody who loves functionality 
wrapped in a beautiful design. 

Welcome our interpretation of a modern sports bag and weekender: the Notabag 
Duffel—one bag, three ways to carry it.

INTRODUCING
THE NOTABAG DUFFEL



THE NOTABAG
STORY
Heavy traffic. Horns honking. Balance getting shaky. Grocery bags hitting the front 
wheel.

Notabag founder, Adnan Alicusic, found himself narrowly avoiding an accident on 
his bicycle, carrying groceries in traffic. It made him wish he had brought his back-
pack instead of struggling with the plastic sliding along his handlebars. The cogs 
began turning in his head, and he was inspired to create the original tote bag-back-
pack hybrid.

He wanted a simple solution that could fit in his pocket, so he could use it only when 
needed. Smaller and less cumbersome than a normal backpack, but practical and 
easier to carry than a tote bag, Notabag came to life.

He and fashion designer friend, Ilaria Gregianin, got to work on prototypes in their 
apartments until they were confident that they could bring the product to market. 
They registered the patent before launching a successful Kickstarter campaign that 
more than doubled their original goal.

Since then, Notabag has grown a small core team and become an established brand. 
We have collaborated with museums such as the Guggenheim and the Whitney in 
New York, major brands like Audi, Red Bull, Vitra and Wikipedia, and are appearing 
in exclusive stores, such as Merci in Paris, MoMa Design Store in NYC and San Fran-
cisco, and Nordstrom across the USA.

“We are driven by the idea that functionally 
useful products improve our lives. We be-
lieve in the beauty of simplicity and power 
of intuitive design”



FLAMINGO
ANYWHERE AND ANYTIME 
If you live on planet Earth, you’ll have probably heard about Miami Vice series. 
Picture the intro that spreads The American Dream and the excesses of the con-
sumer society back in the 80´s somewhere between Ocean Drive, The Florida 
Keys and beaches invaded by Flamingos. A flamboyance of them packed to-
gether and taking off! It’s obvious where does our brand come from. Our name 
adores all what this colorful bird represents.

Ok. It was already clear to us that we were naming our brand Flamingo… but, 
what about the story behind? We needed to create our own concept, and we 
felt that we identified with the seaside and the sun.



FLAMINGO
ANYWHERE AND ANYTIME 

Could Florida match this? We were much more attracted by the west coast: Surf, 
sunsets, freedom, innovation, Apple, Facebook… We immediately fell in love with 
this idea about California. 

So, we started to scoop out, and we came across with a concept that captivated us: 
California Dreamin’. And Voilà! Got it!  Flamingo will emerge inspired by the Cali-
fornian lifestyle focusing on millennials, young spirits, nomads, and hunters of light 
and experiences in the sun.

>> Discover more at www.flamingosun.com



PROTECTING THE
PLANET IN STYLE
At Roll’eat we are on a mission to raise awareness about the amount of pollution 
caused by traditional food wrapping. Not only do our products protect the planet, 
but our trendy designs means you can eat in style.  

Roll’eat disposable food wrappers are primarily designed to be used over and over 
again. Manufactured from durable and washable fabric, they are easy to clean and 
reuse. That’s why they protect the environment.

“We are all responsible for the health of the planet and 
have an obligation to reduce the amount of waste ge-
nerated. That’s our main mission. We’ve also given our 
products an eye-catching design so that you look cool 
being cool!”

>> Discover more at www.rolleat.com





BANALE



ACCESSORIES FOR DAILY 
TRAVELERS

Back in 2015, we were consumers searching for accessories that could make our 
daily travel more comfortable. We didn’t find any. So we started to design our own.

Today Banale is a destination for travelers and urban commuters looking for pre-
mium lifestyle accessories that combine functionality and style.

A passepartout to safely dwell the streets and subways of your city. This face mask 
gently loops around your ears and protects from pollen, dust, and bacteria. One 
wash in cold water will remove all particles from the filter and make suitable for 
reuse.

>> Discover more at www.banale.com



BANALE
ACCESSORIES FOR DAILY 
TRAVELERS
Since 2015, our mask was originally designed to protect the daily ride of cyclists 
and bikers in polluted urban environments.

The replaceable built-in filter blocks 99% of air pollutants,including the nasty 
PM 2.5. One of our first products, the mask is appreciated by many riders for its 
pro-cyclist features and long-term utility.



>> Discover more at www.banale.com







In today’s world there’s a massive array of toothbrushes, in all kinds of co-
lours, shapes and sizes. Unfortunately most of them are made of plastic. In 
fact, 99% of the world’s population is used to brushing their teeth with a 
plastic toothbrush. Unfortunately most of them unknowing of the fact that 
these cause major environmental damage.

In the US alone, over 1 billion plastic toothbrushes are thrown away every year. 
Only 10% of them get recycled, so the other 90% either end up in the ocean 
and landfills across the world, or get burned, putting loads of harmful gasses 
into our air. Eventually they contaminate our planet’s air, water, animals and 
food.

Every year 8 million tons of plastic finds its way into our oceans.
So there’s an urgent need for a better alternative and bamboo happens to be 
the perfect one. The bamboo we use to make Wambu toothbrushes is grown 
organically without any chemicals or pesticides. But most importantly it is fully 
biodegradable. A bamboo toothbrush will only take 6 months to decompose. 
In addition to the environmental benefits, Wambu brushes are also naturally 
anti-bacterial.

The production of plastic toothbrushes causes emission of several toxic che-
micals, while producing bamboo toothbrushes is a totally natural process with 
completely harmless materials.

Our bamboo toothbrushes are BPA-free, non-GMO, 100% vegan and non-
toxic. Swapping your plastic brush for a bamboo one may be an easy decision 
to make for you, yet it is one with great impact. So let’s spread the word and 
brush with Wambu.



Wambu is a sustainable toothbrush made from 
biodegradable bamboo that takes about 6 
months to compost. 

Unlike plastic toothbrushes, its production 
does not ask for any harmful oils or chemicals. 
Wambu is also naturally anti-bacterial and co-
mes in a fully recyclable box. It does everything 
your other toothbrush did, without causing any 
environmental damage. 

Wambu is all about sustainability and zero was-
te. That’s why we collaborate with the Plastic 
Soup Foundation. Together we strive for a waste 
free world. For every toothbrush sold, Wambu 
donates to the Plastic Soup Foundation. These 
contributions help fund the numerous amount 
of activities that PSF organizes. 

The Plastic Soup Foundation was founded in 
2011 and has been striving for a plastic free 
ocean ever since. International press called PSF 
one of the leading advocacy groups to tackle 
plastic pollution. Its mission isn’t getting plastic 
out the ocean, but preventing it from getting 
there in the first place. 

They started out very small with a few volun-
teers and no funding. By now now they’ve be-
come a strong organization with a close net-
work all around the globe. With various smart 
and witty campaigns, the Plastic Soup Foun-
dation knows how to exert great influence on 
the public, industries and politics. They operate 
from Amsterdam and focus on three main is-
sues: awareness, education and solutions.

The Plastic Soup Foundation encourages all 
possible solutions that help to combat plastic 
pollutions at source. They consider measures 
that prevent plastic from entering the environ-
ment, water and ultimately the sea, to have the 
most impact. Examples are the reduction of 
single-use consumer plastics, the development 
of a Plastic Footprint scan for companies, but 
also installations that collect plastic in rivers in 
a smart way..

>> Discover more at www.wambu.co





JUSTANOTHER
HERO
We’re all human... All men and women, living their particular lives, 
doing the jobs they do and filling their days doing the stuff people 
expect them to do. Until we decide to break the routine, join our 
sport club, go out to take a run or take part in a competition. From 
that point on we become just another hero...  

For all those part time heroes we provide premium sportswear and 
accessories in seasonal and exclusive collections..

Just Another Hero stands for exclusive and Eco-friendly fashion with 
premium collections of high quality. Our brand gives high values to local 
production and our environment.

Therefore we produce all our products in Belgium, work with a locale 
textile partner and we obligue our partners to work only with ecological 
materials. all our materials were manufactured under the best quality 
standards and submitted to all required tests.

Our unique style stands for our brand identity and is easily recognizable 
by our minimalistic designs, our no-nonsense mentality, the two colored 
prints in front of our shirts and the embroiled X on the side of our sweats 
and the back of our T-Shirts.

Ready for something new? Ready for an adult shirt? we’re waiting for 
you! Ready to welcome just an other hero..

>> Discover more at www.justanotherhero.today



ANFANT



ANFANT
TERIEBEL



OSTRICH
At OSTRICHPILLOW, we believe life is for enjoying.  Whether you’re always 
on the go, need a quick nap, or simply looking to enjoy some inner reflec-
tion, we design fun and functional products that make life’s small moments 
even better.

By defying standard categories and breaking free from the norm, our feel-
good family of products explores the wonders of the unexpected.  Made by 
dreamers, for dreamers, we offer creative solutions for the everyday. 

Like our head-turning products, we are proud members of  the OSTRICHPIL-
LOW feel-good family.

As unapologetic explorers, we share a passion for big dreams and unexpec-
ted adventure.  Back in 2012 we set out to give people the power to enjoy 
moments of rest when they wanted, where they wanted.  Since then we’ve 

PILLOW

>> Discover more at www.ostrichpillow.com



“At OSTRICHPILLOW we de-
sign fun and functional pro-
ducts that make life’s small 
moments even better.”



AT OSTRICHPILLOW WE BELIEVE 
LIFE IS FOR ENJOYING



AT OSTRICHPILLOW WE BELIEVE 
LIFE IS FOR ENJOYING



Please sit down and brace yourself.

Every day some 270,000 trees are felled to produce toilet paper, yet still an incredi-
ble 2.3 billion people lack access to safe and clean toilets. That’s about 32% of the 
world’s total population! If you ask us, these are some alarming figures!

So alarming, in fact, that it inspired us to develop The Good Roll. A unique concept: 
selling sustainably produced toilet paper that tackles both problems at once, sa-
ving forests and providing clean toilets to those in need those who lack access to 
clean toilets. A concept that donates 50% of The Good Roll’s net profits to support 
the building and maintenance of sanitary facilities in countries that lack basic ac-
cess to good sanitation through The Good Roll Foundation and our partners… All 
while using 100% tree-friendly recycled paper! Currently, The Good Roll holds five 
active projects in Ghana and Uganda.

And to make The Good Roll even more attractive, is its super-soft, ethical, inexpen-
sive, and luxurious designer rolls that can be delivered right to your doorstep in a 
colourful packaging that will surely brighten your day.

“This is why we roll with 
the good roll.”

>> Discover more at www.thegoodroll.com



In addition to being 100% environmentally-friendly, we also make a direct social 
contribution at our place of work.

That is why we have chosen to work with government-directed social workplaces 
for a part of our production process. In this way, The Good Roll offers work and 
guidance to more than 50 people that in some way or form have or had difficulty 
entering the labor market. For example, they may have a physical, mental or psy-
chological disability. Or they might just have or had problems on the road we call 
life. These people are offered a chance to work in circumstances that work for them.

We firmly believe that everyone can make a valuable contribution, no matter how 
small, to The Good Roll.

THE GOOD
ROLL

The Good Roll is an initiative of Melle 
Schellekens and Sander de Klerk



WANNE ROLL WITH US
We know that toilet paper may not be at the top of your list of workplace-related 
projects and sustainability innovations…

But whether you are a small yoga studio or a large multinational, the switch to The 
Good Roll is the easiest step you can take today. With a simple switch of an every-
day product, you can immediately improve the sustainability of your office while 
also making your bathroom guests smile.

We produce rolls with custom-made wrappers for the larger companies, but also 
deliver to the eco grocery stores around the corner with just as much love, because 
only TOGETHER we make an impact!

Our range is quite extensive ... from Jumbo rolls to tissue papers, to loose sheets. 
We roll it out for you!

Contact us and we will be happy to roll something out together!







THE VANDAL
URBAN & RETRO CYCLING GEAR

“A never-ending passion for cycling.”
I was caught early by cycling. In this way I get my inspiration from the images and 
the power of the old races and legends of cycling. Eddy Merckx, Rik van Steenber-
gen, Fausto Coppi, but also from “De Ronde van Vlaanderen”, “Parijs Roubaix”, cy-
clocross and the 6-day races. With my background as a graphic designer I wanted 
to design a T-shirt line around the central theme: Retro & Urban Cycling Gear.

The Vandal has been a fact since 2013. In the meantime, we have continued to de-
velop numerous collections and we are also working with big names from the cy-
cling world such as Johan Museeuw, the Tour of Flanders Center, Nick Nuyens and 
the Sniper team around Stijn Devolder and Wout Van Aert, Grinta and many others. 
We still strongly believe in physical stores and small specialty stores. That is why we 
resolutely opt not only to sell true our webshop but also through a strong network 
of stores.

Ecological & Fair Wear
In addition, it is our conviction that local economy can be kept perfectly locally. We 
work exclusively with local partners who use the same values   as us. The last pillar of 
The Vandal is perhaps the most important one. We strive to work as ecologically as 
possible in all ways. We do all deliveries (within the possible) with our Bullitt cargo 
bicycle, we use ecologically packaging and shipping materials, we print if possible 
with water-decomposable inks and the remains are processed and recycled in a 
responsible manner. And especially we only print on 100% organic and ecological 
cotton with the Fair Wear and GOTS labels, which prove that the cotton is grown 
responsibly and that the workers get a fair wage to work both on the field and in the 
weaving industry and all this in good conditions.

Life is a ride

>> Discover more at www.thevandal.be





THE VANDAL
URBAN & RETRO CYCLING GEAR


